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Translation

Medical Translation from English to Japanese

(Pharmacovigilance critique and Ways Forward/ I. Ralph Edwards/ Marie Lindquist/ Publisher:
Adis) *This book is not published in Japanese, so I translated it using in-company.

10.1.2 Definition and Scope of Pharmacovigilance
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The operational definition of pharmacovigilance is
“the science and activities relating to the detection,
assessment, understanding, and prevention of
adverse drug reaction and any other drug-related
problems”. The scope covers and is not limited to
adverse drug reactions, medication errors,
substandard spurious, falsely labeled, falsified and
counterfeit medicines (SSFFCs), as well as reported

cases of lack of effectiveness of medicines,
misuse/abuse  of medicines, and drug-drug
interactions. The product concerns include

medicines, conventional, alternative and traditional
medicines, vaccines, biosimilar, etc.
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The set-up of the fundamentals to enable operation
of the established discipline of PV including
definition of terms/terminologies with the
development of the World Health Organization
Adverse Reaction Terminology (WHO-ART),
Medical Dictionary for Regulatory Activities
(MedDRA), and an expansive drug safety dictionary
enable a universal language. The development of
processes from the simple reporting form to
submission of suspected adverse reaction case report,
causality assessment, signal detection, and
confirmatory/validation procedures including the use
of data mining by Bayesian probabilistic methods
has enabled deductions to be made from the various
pharmacovigilance activities.
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Furthermore, the development of technologies such
as standard tools including a case management
system the VigiFlow, the continuous refinement of
the search, and statistics into the versatile VigiLyze
buttress the extent of the search, and statistics into
the versatile Vigilyze buttresses the extent of the
sophistry and growth of Pharmacovigilance.
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Business Translation from Japanese to English:
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“Shared vision”

Define the management philosophy (mission, vision,
values, codes of conduct, etc.), discuss, build the
team vision, reveal the strengths of the organization
with “appreciative inquiry” for leading to the visions,
and conduct “Future Search” with stakeholders.
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“Personal mastery”

Coaching, clarify our own vision by “Vision Quest”
etc., clarify the strengths by ‘Strengthsfinder’ etc.,
approach by clarifying our own abilities
development needs with career development and
capacity building, calm our own feelings with

O IBIEERED SN EED D, “Mind-fullness” etc. and enhances connection with
our sub-consciousness.
RARUH I T )L “Mental models”

DELT AR 8T H B OMERSC B E OE [\ 240 R
95, a—F T TREBNRY 2R, ET
% RERRBH I Lo TR R+ o S5 I BLoE
o, NBL-WEREEZE TS, [T U4 -T7F
=271 BT,

Understand the tendencies of our own personality
and thinking with psychological tests, grasp thought
patterns by coaching and improve it, approach to
reform or organizational culture by organization
development, conduct introspective and
self-reflection and conduct “Scenario planning”.
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“Team learning”

Discuss within team and across teams by using
methods such as “Informal and open meeting”,
“Question meeting”, “World Cafe”, “Check In/Check
Out” and debate etc.
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“System thinking”

New approaches to “Toyota production method”,
“TOC theory”, "SECI model”, various management
systems, “TWM?” and “management quality” etc.
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Translation from Japanese to English:

What is Digital Marketing?
*What is Digital Marketing?

Marketing refers to the process of developing products and services that customers want,
formulating sales strategies, implementing measures to make customers naturally want to purchase
those products and services, and verifying the effectiveness of those measures.

Digital marketing means to carry out these measures digitally. All digital marketing is digital
marketing.

For example, it is to construct a marketing mechanism by using methods such as SEO measures,
advertising on web media such as affiliate and SNS, email newsletter, and access analysis.

Every business is centered around the Internet, so much so that modern life would not be possible
without it. Therefore, businesses and stores can now deploy digital marketing to provide goods and
services to customers 24 hours a day, 365 days a year.

In other words, users can receive goods and services anywhere in the world, whenever they want.

Digital marketing research and measures are important to facilitate this new marketing.

*Advantages and Disadvantages of Digital Marketing

Digital marketing has the advantage of being cost-effective and easy to develop effective strategies
because all effects can be visualized and managed in the form of numbers.

On the other hand, speed is important to provide goods and services on the Internet. We need to
target and deliver what our customers want in a more timely manner to increase sales.

The disadvantage is that it depends on whether you have the skills to keep up with the rapid changes
in the Internet, such as data management, system maintenance and improvement.

*Digital Marketing Success



In order to increase customer satisfaction, companies must examine and utilize various data on how
to enhance and enhance the effectiveness of the digital marketing process.

To achieve this, it is important to take various measures by utilizing the opinions and knowledge of
digital marketing experts, incorporating objective evaluations and opinions, analyzing using web
analysis tools, and improving web marketing methods.

Users are always looking for new information. Digital marketing has a short history and continues
to evolve. Companies should keep abreast of the speed of digital marketing, learn digital marketing
efficiently, smoothly implement measures for each goal, and build good relationships with
customers through repeated analysis and research.

The key to success is not only attracting customers, but also nurturing them into excellent
customers, and actively utilizing digital marketing for this purpose.



Published website

Translation

My work for Medical Translation is not permitted to open to the public due to an in-company job. Please see
on page 2 and 3 for your reference.

*Translated from Reddit.com to Trill News (from EN to JP)

https://trilltrill.jp/articles/402808 1

https://trilltrill.jp/articles/4028066

*Translated from overseas digital marketing news to “Media Innovation” (from EN to JP)

https://media-innovation.jp/article/2021/12/02/86503.html

https://media-innovation.jp/article/2021/12/10/8 7686 .html

written by name of “hello_cs” that is used in cloud sourcing in Japan

Content Writing

*Qutdoor website

https://kurashi-no.jp/10043650

https://kurashi-no.jp/10043825
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